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Your destination is selected among the 20 trendiest places to visit in 2020

From 15th January to 5th February 2020, worldwide travellers, media and tourism professionals will discover
these 20 destinations selected and will vote  for their favourite destinations

https://www.euro peanbestdestinations.com/european _ -best-destinations -2020/

<

TINY URL: www.vote.ebdest.in

One of the destinations will be awarded the title of

"European Best Destination 2020"

The other destinations will be promoted during the whole year 2020 to millions of travellers, media and tourism
professionals as being among the trendiest destinations to visitin 2020.
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AND BE CREATIVE
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https://www.facebook.com/colmar.alsace/videos/vl.106479563298307/10156131007769809/?type=1
https://www.youtube.com/watch?v=H6Fr3lXG838
https://www.facebook.com/voyageanantes/videos/943649269005103/
https://www.youtube.com/watch?v=H6Fr3lXG838
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https://www.europeanbestdestinations.com/european-best-destinations-2019/social-media-wall/

Mr Rui Moreira, the Mayor of Porto

"Such a media coverage is of considerable value and demonstrates that it is possible to mobilize the
communication and people about good causes. People usually mobilize about protests or negative causes.
In this case, we have proved that w e can mobilize the media and a whole city about a positive cause which
benefits everyone by leading tens of thousands of people to vote online in a European election, at low cost."

ITW of Nicolas Martin, Executive Director Bordeaux Tourism

The year was exceptional in terms of tourism growth with an increase of 10.7% in international arrivals

in Bordeaux Merignac Airport (source GDS / Forward Keys) or of 12.26% in hotels progression of Reve-

nue per room (RevPar) for all categories (source MKG). Most nationalities are increasing, especially this

year European travellers (British, Spanish, German, Swiss, Belgian, Italian ...). It is undeniable that the facto  f
being elected European Best Destination 2015 has contributed to this result, press fallouts after winning

this title have been global and massive

USE OF LOGO
EUROPEAN BEST DESTINATIONS

Porto, Bordeaux, Zadar, Ust anbul , Li sbon, Wr (EwdpeamnvBest Oestnatianhsangneers, difring the past 10
years) but also Strasbourg, Zagreb, Tallinn, (European Best Christmas Marke ts winner s) or Val Thorens, Livigno, Avoriaz, Ski-
Welt, zZAl pe dAHuez ( EuResopesmce 2@ vave irBdgrated the logo into their website, videos, paper commu-

nications (city maps, brochures, flags¥Y) and c ogpanlines)whaatl prodidlyi t

display the logo on their websites.
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The victorious destination will be allowed to use the title and display the "European Best Destination j |l ogo on al
cations, adverts, website and photos and allow its own public and private partners to use the logo.

The destinations in our Top 20 can also use a tailor -made logo indicating that they have been chosen as one of the best  desti-
nations to visit in Europe; we will share their news, photos and videos throughout the year via our website to + 5.5 million
travellers and via our major social networks.

INTERNATIONAL COVERAGE
OF THE 20 SELECTED DESTINATIONS

More visitors : Thanks to The "European Best Destination" award, destinations benefit from significant tourism growth (on
average + 15% with some peaks at + 40% for some destinations such as Zagreb, elected Best Christmas Destination in 2016
and 2017).

More visibility : This European title also offers the winning destination an important media coverage at the time of the results

but also throughout the year (+ 74% of media coverage for Bordeaux elected best European destination). The positive impact

of this award is stil | palpable several years after (more hotel investments, new airlines , ¥ The victorious destination is also
more advertised by cruise lines and tour operators.




